EEmme————

GOOD PRACTICES

MANUAL

ission.

the European Comm

This publication reflects the views only of the

autor, and the Commission cannot be held respon-

sable for any use which be made of the informa-



“Investing more in the green economy can advance an inclusive
future of work, because environmental degradation
disproportionately aftects vulnerable populations and low-
income countries. Major Investment and innovation
opportunities await in renewable energy and environmentally
sustainable construction and retrofitting, with significant job
creation and reskilling impacts. Micro-, small- and medium-
sized enterprises are especially important partners in
designing local adaptations to climate change.”

International Labour Organization (ILO) 2019. Work for a Brighter Future. Report
of the Global Commission of the Future of Work.




EMPLOYMENT BACKGROUND IN EUROPE

EUROSTAT, the statistical office of the European Union, has provided data about general
and youth unemployment rates, which are essential to understand the social problem
about the young labour market inclusion. We have decided to include them in this “Good
Practises manual” as a help to have a wider view of the youth labour market and the value
of the green jobs for young entrepreneurs.

General unemployment data
Euro area unemployment is at 7.7% and in EU at 7.1%.

In June 2021, the euro area seasonally-adjusted unemployment rate was 7.7%, down from
8.0% in May 2021 and from 8.0% in June 2020. The EU unemployment rate was 7.1% in
June 2021, down from 7.3% in May 2021 and down from 7.3% in June 2020. These figures
are published by Eurostat, the statistical office of the European Union.

Eurostat estimates that 14.916 million men and women in the EU, of whom 12.517 million
in the euro area, were unemployed in June 2021. Compared with May 2021, the number of
persons unemployed decreased by 487 000 in the EU and by 423 000 in the euro area.
Compared with June 2020, unemployment decreased by 397 000 in the EU and by 339 000
in the euro area.




Youth unemployment data

In June 2021, 2.967 million young persons (under 25) were unemployed in the EU, of
whom 2.431 million were in the euro area. In June 2021, the youth unemployment rate
was 17.0% in the EU and 17.3% in the euro area, down from 17.6% and 17.9%
respectively in the previous month. Compared with May 2021, youth unemployment
decreased by 112 000 in the EU and by 78 000 in the euro area. Compared with June 2020,
youth unemployment decreased by 152 000 in the EU and by 110 000 in the euro area.
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In 2020, Spain, Montenegro, Macedonia and Greece were leaders in youth unemployment.
There are common policies in the EU but they must be adapted to meet the needs in every
country to reduce territorial inequalities in the access to the labour market. It is
compulsory identify the local causes to solve handicaps.

Statistics on young people neither in employment nor in education or training show out
that 17.6 % of the 20-34 year-olds in the EU in 2020 were neither in employment nor in
education and training (NEETS).

The proportion of 20-34 year-olds in the EU neither in employment nor in education and
training in 2020 ranged from 8.2 % in the Netherlands to 29.4 % in Italy.
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The data contained in this last statistics are the most useful to design plans for actions to
understand the real situation of the youth unemployment and design public support.

THE FUTURE YOUTH EMPLOYMENT CHANGE
Youth and green jobs

The traditional labour market and the plans of the states members of the EU have not been
able to include young people in the labour market and this target is essential to get out of
the economic crisis that began before the COVID 19 pandemic. It is necessary to look at the
future with a renewed and forward-looking vision and actions.

“The company of tomorrow will operate in a different capital market imperative where
rewards are in terms of a responsible business which creates value for itself and for its
stakeholders in the long term”. (Paul Druckman, CEO International Integrated Reporting
Council). Nowadays this is change: working with the Social Responsibility into its three
main pillars: economic, environmental, and social (informally referred to as people, planet
and profits). The values of the Social Responsibility management are under the
sustainability concept far away from the profitability which has been the king of the global
economy.

The sustainability concept as we know it today appeared for the first time in 1987 in the
famous Brundtland Report (also entitled ‘Our Common Future') produced by several
countries for the UN.

Young people have a crucial role in this social, environmental and economic challenge.




Up to 60 million new jobs in the green economy could potentially be created by 2030. If
properly managed, green growth can provide an opportunity to address the youth
employment challenge while simultaneously preserving the environment and increasing
climate resilience.

Young people are increasingly concerned about the future of the planet and their vested
interest in environmental issues can act as a key driver for greening economies. Meeting
future food demand also presents opportunities for creating jobs for rural youth in
sustainable agriculture.

EU plans, and also the global ones, for the economy activation must aim at creating job
opportunities in the green economy and decent work supporting services that will make
the sector attractive to young people and allow them to be productive while adapting the
effects of climate change. This actions have to include responsive skills policies in green
sectors, existing employment-intensive investments into green growth to target young
people, and green entrepreneurial competencies for youth in collaboration with business
development service providers.

We have the chance that “young entrepreneurs have been a source of innovation and
economic dynamism, creating jobs and providing livelihoods to millions. To achieve and
accelerate action on the Sustainable Development Goals (SDGs), we urgently need their
expertise and voices to solve social and environmental challenges, while creating
economic opportunities”. Armida Salsiah Alisjahbana, UN Under-Secretary-General and
Executive Secretary of the UN Economic and Social Commission for Asia and the Pacific
(ESCAP).

Youth and the Sustainable Development Goals (SDGs)

The Sustainable Development Goals (SDGs) were agreed by the United Nations General
Assembly in 2015 as a collection of seventeen broad-ranging global goals (and 169
associated targets) that define and frame global priorities to achieve sustainable and
equitable development for all by the year 2030. They are all contained in roadmap called
United Nations 2030 Agenda. Theses SDGs, also known as the Global Goals, were adopted
by the United Nations in 2015 as a universal call to action to end poverty, protect the
planet, and ensure that by 2030 all people enjoy peace and prosperity. Its motto is ‘Leave
no one behind’.




The creativity, knowhow, technology and financial resources from all of society is
necessary to achieve the SDGs in every context and here is where young green
entrepreneurs can contribute to achieve this targets.

The SDGs provide a useful guideline of work for young entrepreneurs in their way to
greener our society and create a new and inclusive labour market being the driving work
force in the green transition and decent job creation. This working method is a help to
make the necessary changes in the entrepreneurial ecosystem.

Also entrepreneurship is considered a key driver of economic growth and job creation all
over OECD countries. Within this framework, promoting youth entrepreneurship is an
area of growing policy interest for OECD national and local governments.

The International Labour Organization ILO in his study “Skills for a Greener Future: A
Global View” in 2019 establishes the main four ODSs related to youth entrepreneurship in
which the states must work on to promote effectively youth entrepreneurship projects
including green the ones (seen in the table above).

Source: International Labour Organization ILO (2019). “Skills for a Greener Future: A
Global View”.




The way of working this SDGs in the projects is choosing a main ODS (after stuying and
learning the UN guidelines, https://sdgs.un.org/2030agenda) and the most specific ones

related to our activity (two or three maximum) to establish our own targets and way of
working under the sustainability and Social Responsibility principles. And we have not to
forget they all are linked and are a useful tool an aid but the content and work is
completely in our hands.

Good practises summary

In this manual we have collected 15 examples of green good practises in projects in
France, Portugal, Spain and Turkey.

All of them are friendly with this ILO principles:

Triple Bottom Line: Economic Impact: Economic value created and enjoyed by society, not
simply profit and loss.

Environmental Impact: Measure of environmental responsibility, to reduce ecological
impact and incorporate environmentally sustainable practices.

Social Impact: Measure of the social responsibility, range from solving a pressing social
challenge to fair business practices.

(ILO, 2019b)

They also stand for eco-inclusive entrepreneurship integrating social, environmental and
economic impacts around the core value proposition of the enterprise.

In summary, we have chosen them as examples or green, social, and eco-inclusive
entrepreneurship and so as agents of change incorporating social and environmental
objectives into the business model, including decent work for workers and employers.




FRANCE

Title, location

Kind of Best
practice

Description

Links

Photos

Main SDG
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Barnabé, Caen.

An alternative solution to disposable containers.

A group of 3 young entrepreneurs, based in Caen, Normandy,
launched their enterprise proposing a system of reusable glass
containers for take-away.

How it works: The customer pays for his/her container once
(4 €) and every time they order in one of the partner
restaurants, they receive their meal in a reusable glass
container. Then, they can leave the container in another partner
location. Barnabé is in charge of collecting and washing the
containers and they regularly supply the restaurants with clean
containers.

https://monbarnabe.com/

https://youtu.be/UAKASDTCe A

Specific working ODSs




FRANCE

FabBRICK, Paris.

Title, location

Kind of Best
practice

Description

Links

Upcycling of textile waste.

While she was a student in architecture, Clarisse Merlet,
founder of FabBRICK, noticed how much construction is a
polluting and energy-intensive industry, so she decides to find
a way to build differently ,especially with the use of raw
material wastes such as plastic bottles, cardboard or plastic
cups.

Then, Clarisse Merlet figured out that textile industry was
poorly considered regarding recycling this material which has
relevant properties in the area of construction, knowing that
cotton is considered as a powerful thermal and acoustic
insulator. Then she had the idea of re-using discarded clothes
by making it an innovative raw material. Based on the
characteristics of the recovered textiles, she designs an
ecological building material both thermal and acoustic
insulator.

All the creations are thought out and made by hand in
workshops located in the heart of Paris. They have already
produced more than 40,000 bricks, i.e. 12 tons of recycled
textiles.

In addition to this, three machines have been developed to
expand the project. The latest version has been duplicated five
times, in order to be able to increase production capacity.

The future step, is to industrialize the FabBRICKation process in
order to be able to recycle even more textile waste!

https://www.fab-brick.com/en
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FRANCE

Title, location

Kind of Best
practice

Description

Links

Les Zouzous, Regnéville — Normandy.

Upcycling of old and faulty pieces of jewelry.

Little by little, over the years and her numerous travels all over
the world, Elsa Wikramaratna patiently put aside all the
beautiful little things in her life: a broken piece of jewelery,
some pearls, a nice illustration... She cut a drawing that could
be framed and highlighted? She keeps every beautiful thing.

When she got pregnant, she had much free time and she
decided to start her own business, creating jewelry items from
broken pieces of jewelry, forgotten necklaces, bracelets ...
faulty jewelery that cannot be sold in conventional shops,
lonely pearls, upcycling old pieces and transforming them into
brand new jewels.

All the items are unique (with some exceptions) depending on
the raw material available according to what she gets and has
stored.

Ecology, zero waste and the art of upcycling have become a
way of life for some time now, and she is really keen on
applying this process through creation to her professional
activity.

https://www.etsy.com/fr/shop/LesZouzous

https://www.instagram.com/leszouzouslove/

https://www.facebook.com/leszouzouslove/
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PORTUGAL

Title, location

Kind of Best

practice

Description

Links

Photos

Vintage For A Cause. Porto.

Production of environmentally friendly clothing.

Daughter of a seamstress mother in love with a natural and
sustainable lifestyle, Helena Antdnia decided to create,
sometime in 2012, the Vintage For A Cause, a project based in
Porto and dedicated to the production of environmentally
friendly clothing. The pieces are made with the so-called
“deadstock”, factory leftovers that would be destined for
garbage, as well as other sustainable textiles. The result is
several collections of clothing inspired by the fashion of the
past, with different vintage styles. Alongside sustainability,
there are other values that guide the brand, such as feminism:
most clothes are made by women and the brand even has a
social project called From Granny To Trendy, which promotes
sewing workshops to occupy and empower women above 50
years out of working life. To date, more than ten designers
have collaborated with Vintage For a Cause, including Katty
Xiomara, who is a partner and ambassador for the brand, as
well as Bruno Cunha or the international brand SKFK Fashion.

https://vintageforacause.pt/

Main SDG

Specific working ODSs
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PORTUGAL

Title, location

Kind of Best

practice

Description

Links

Photos

Catalyst Inspiring Future Fashion. Lisbon.

Create a bridge between the traditional textile industry and new
fashion brands.

The aim is to create a bridge between the traditional textile industry
and new fashion brands and young designers to create a sustainable
future while creating a community. Basically, Catalyst, based in
Lisbon, is a family whose members are somehow connected to the
world of fashion, from design to production management, from
communication to the industry itself, from marketing to retail. It is
from experts in these areas that the so-called Community of Catalyst
is made, which helps new brands to grow and gain support during the
early days. Those who subscribe to the community receive access data
to an area of the website where they can consult the schedule of
events and webinars, which are made from Zoom. If you don't belong
to any of these areas, see Catalyst's speech and regular
communication as an “eye-opener” to conscientious consumption and
a showcase of local brands that often pass us by.

https://www.fashioncatalyst.org/comunidade

Main SDG
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PORTUGAL

Title, location

Kind of Best
practice

Description

Links

Photos

Ugly Fruit. Lisbon.

Social exclusién due to economic need.

This cooperative was created in 2013, with the slogan
“beautiful people eat ugly fruit”, and sells production that does
not meet the aesthetic parameters required by large
commercial surfaces. The quality is the same. It's a great
alternative to supermarkets, not only because it's helping the
environment, but also because it saves your wallet. A small
fruit basket, weighing 3 or 4 kg, costs €3.60, and a large one,
weighing 6 or 8 kg, costs €7.20. Another positive point is that
you never know what's in there: the content is chosen based
on the producers' surplus. The pandemic caused by Covid-19
stopped the work of Fruta Feia, but the break was short and
the organization is back in business. If you want to join the
project, you have to apply first. There are delegations spread
throughout the country, including in Anjos, Santa Clara,
Mercado do Rato, Telheiras, Parede, Almada, S3o Domingos de
Rana or Amadora.

https://frutafeia.pt/

Specific working ODSs
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SPAIN

Title, location

Kind of Best
practice

Description

Links

Flamingo’s Life, Elche.

Vegan sneakers made from recycled, plant based and
biodegradable materials.

A sneaker brand created in 2015 by four friends in their late
twenties that believed in a more sustainable way of producing,
and without using animal products. With limited resources,
they started Flamingo’s Life. The company describes their work
in the following way:

Our philosophy revolves around three axes:

1. We use our company to provide a solution to the
ecological crisis in which we find ourselves. Veganism is
a vehicle for change, it is the key to reducing
greenhouse gas emissions and our water footprint.

2. Animals are a value in their own right and have the
right to a life without suffering.

3. Make the fashion industry visible, transparent to the
consumer and provide all the information to make good
and conscious decisions.

Our aim is to make biodegradable sneakers. All our
production centres are local, located in Elche (Spain) and
are managed by families. We use materials developed
by ourselves such as corn, bamboo, hemp, organic
cotton, grown only with water (no pesticides), and
natural rubber extracted in a sustainable way from the
Hevea brasiliensis tree.

The project has been highly successful. It currently employs
over a dozen people and sells online to twenty countries.

https://www.en.flamingoslife.com/pages/flamingos-life

https://elpais.com/elpais/2018/07/25/tentaciones/1532533357
965393.html

https://www.cecarm.com/actualidad/casos-de-exito/flamingos-
life-38863
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SPAIN

Title, location

Kind of Best
practice

Description

Links

Queseria Jaramera, Madrid.

Artisanal cheese with a positive environmental impact.

Lucia Saez and Pedro Henares, a young couple from Madrid,
decided to unite their dreams and hobbies, and created
‘Queseria Jaramera’. From the beginning they have sought to
take care of every detail in the elaboration and the impact of
cheese production, thus achieving a paradigm shift in artisanal
food and agriculture. A traditional sector like others, on which
Lucia points out that “the fact that the role of women has
historically been invisible in the business world in general and in
the rural world, makes feminine leadership shocking in the
present time. "

‘Queseria Jaramera’ was born with every detail in mind. They
did not want to change as they went, but rather that each
element of the project was based on environmental
sustainability and social justice. In addition, they wanted to
provide the sector with a vision that would combine modernity
and tradition, because they believe that it is not at odds:
recovering the traditions linked to agricultural production on the
plateau and supplying its populations in a close way while still
providing an innovative note through the formats, production
processes and culinary proposals. The cheese is made from start
to finish by hand, from a very small volume of milk from sheep
grazing in Madrid.

https://www.queseriajaramera.com/

https://www.redemprendeverde.es/pg/entrevistas/admin/read
/70038/Queser%C3%ADa%20Jaramera,%20artesan%C3%ADa%2
Oquesera%20con%20impacto%20ambiental%20positivo/
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SPAIN

Title, location Livegens, Ledn..

Kind of Best Sustainable fashion accessories, made from bamboo and wood.
practice

Description Livegens was born in 2019 with the aim of integrating

entrepreneurship, sustainable fashion and caring for the
environment. It was created by two young brothers from El
Bierzo (Ledn, Spain) who grew up loving the environment.
Livegens is a green and social project of two enterprising
brothers for a better world, with their handmade wooden
glasses and watches, ecofriendly and without plastics as a value
proposition. Trendy designer accessories with a traveling soul
and a lot of heart.

The project has had numerous appearances in the media, and
has received an entrepreneurship award.

Links https://www.livegens.com/productos/

https://www.elespanol.com/quincemil/articulos/actualidad/live

gens-gafas-y-relojes-ecologicos-disenados-por-emprendedores-

en-a-
coruna?fbclid=IwAR2kiPr 1780mSFGIbBvKIQQlgnn2jl pCFP4ImD
FpCkOejJ-eOlYMxip40

https://www.youtube.com/watch?v=P11WU-liv48&t=31s

Photos

Main SDG Specific working ODSs

21




SPAIN

MALLATA, Navasa (Huesca).

Title, location

Kind of Best

practice

Description

Links

Photos

Main SDG

This project is focused on disseminating agroecology, extensive
livestock and other topics related to the rural environment and
rural life, always focusing in highlighting the importance of
women in rural areas.

A mallata is a place in the middle of the field or in the
mountains where cattle and shepherds find shelter the nights
they spend outdoors.

Mallata.com was born in 2015 to be that: an online refuge
where you can find content focused on agroecology, extensive
livestock, the rural environment, and on people who live in and
they work on it, especially women.

Since then, this digital mesh has not stopped growing and from
Navasa, a small village in the Pyrenees, it has become a
loudspeaker for the rural Spain, also called ‘Espafiavaciada’
(Emptied Spain).

Though Mallata.com was born as a blog, during these 6 years
of existence it has been evolving and now on the website
people can find different projects, such as the Mallata
Magazine or the initiative maps.

They have been adding other projects, such as the Mallata
Magazine or the maps, which compile different initiatives
developed by women in municipalities under 20,000
inhabitants.

https://www.mallata.com

Specific working ODSs
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SPAIN

Title, location BICI-RUTA RURAL (BIKE-RURAL ROUTE), Huesca.
Kind of Best This project carries out solar bike routes through unpopulated
practice provinces giving visibility to the entrepreneurs who live there.

Description The first B-RUTAL route project was carried out in the summer

Links

Photos

of 2020 and it tries to visualize rural entrepreneurs on
television, press and social networks. Two entrepreneurs made
a bicycle trip through the province of Huesca of 1000 km in 30
days, making daily reports on social networks and the press. On
the route they passed through the most unpopulated areas of
each region.

This route served as a field study to carry out an analysis of the
reality of the rural economy and gave rise to an association
that works in the “Emptied Spain”.

https://www.b-rutal.es/

i BRUVAL
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Main SDG Specific working ODSs
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SPAIN

Title, location

Kind of Best
practice

Description

Links

Photos

Main SDG
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Trufas Gorriz, Rubielos de Mora — Teruel.

Specialists in the cultivation of black truffle with a production
system based on the circular economy.

Jaime Gorriz, from the third generation in a family dedicated to
the black truffle cultivation, decided to continue with the
family business but implementing a management system based
on the circular economy at all levels of the business.

His method has been twice the winner of the “Award in
Circular Economy and recycling and packaging management”
by FUCI (Independent Users and Consumers Federation) and
ECOEMBES Foundation.

The project is based in a small village in Teruel in the called
“Emptied Spain”, and it is an example of fight against rural
depopulation.

The project has been highly successful and now they are
increasing their products offer all of them related to the black
truffle.

https://en.trufasgorriz.com/

https://www.instagram.com/trufasgorriz/?hl=es

https://www.facebook.com/trufasgorriz/

Specific working ODSs
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TURKEY

ECOTRON-3 Electric Vehicle, Gaziantep.

Title, location

Kind of Best
practice

Description

Links

ECOTRON-3 is a fully electrical 2 passenger car that prioritizes
efficency and green energy. “Our project is all about using the

least amount of clean electricity for passenger transport.

ECOTRON-3 is a standart 4-wheel 2-seated car that is driven by
a single brushed DC motor. It uses a battery pack to power the
entire car, consisting of 182 cells which are connected as 13
series and 14 parallel. Totally, ECOTRON-3 has 2.2kw/h battery
pack and this battery pack provides 60km range. The project
splits into two main branches, mechanical and electrical.
Mechanical branch makes the chassis, outer shell of the car,
suspensions, steering, front console, roll bars, motor to tire
connections, windshields and windows. Electrical branch
makes domestic motor drivers, battery management systems,
vehicle control unit, embedded recharging unit, windshield
vipers, headlights and taillights, front console screens, buttons
and dials for each component, electrical installations and many
more. The end product is a complete car, which can drive up to
60km/h and consume minimal amount of electricity while
doing so. We believe that this car can shine a light on many
people to switch from their petrol-variant cars to electric cars
for their personal transport. This car does not have any
emission and any unwanted gas. In this case, using this car will
reduce the carbon footprint by a very large margin. It will also
be cheaper to run, requires less maintenance and it will be
much quieter than its counterparts.

http://oret.gantep.edu.tr/

https://www.instagram.com/oretgaun

https://twitter.com/GAUNORET
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TURKEY

Title, location

Kind of Best

practice

Description

Links

Photos

Main SDG

TISA ENTEGGRE, Gaziantep.

Under the title of Energy and Clean Technologies, it aims to
establish green entrepreneurship by supporting entrepreneurs
in Energy, Renewable Energy, Energy Efficiency, Energy from
Waste, Smart Buildings, Smart Cities, Advanced Materials and
Chemistry, Energy Storage and other fields with
entrepreneurship training, commercialization and investment.

Enteggre Tech-Based Innovation Start Accelerator (ENTEGGRE-
TISA) program aims to create decent job opportunities for
Syrian refugees and Turkish citizens under the age of 35 by
increasing their employability through tech-based skills. The
program helps university students and graduate students to
develop their entrepreneurship skills and start new businesses.

http://tisa.enteggre.com/en/

Specific working ODSs
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TURKEY

Title, location

Kind of Best
practice

Description

Links

Photos

GaziantepBIGG, Gaziantep.

Under the title of Energy and Clean Technologies, it aims to
establish green entrepreneurship by supporting entrepreneurs
in Energy, Renewable Energy, Energy Efficiency, Energy from
Waste, Smart Buildings, Smart Cities, Advanced Materials and
Chemistry, Energy Storage and other fields with
entrepreneurship training, commercialization and investment.

With Gaziantep BIGG, it is aimed to support the activities from
the idea stage to the market so that entrepreneurs can
transform their technology and innovation-oriented business
ideas into enterprises with high added value and qualified
employment  potential, thus  encouraging  qualified
entrepreneurship and innovative, high-tech products and
services with international competitiveness. It is aimed to
create start-up companies that can develop.

http://tisa.enteggre.com/en/
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“The green economy is the future. It fosters prosperity, creates
decent work, addresses root causes of conflict and contributes
to the full enjoyment of all human rights - not only civil and
political, but also economic social and cultural.”

Anténio Guterres, United Nations Secretary-General.

Remarks at Leaders’ Roundtable on promoting green and sustainable development
to implement the 2030 Agenda.
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